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‘US has investors, markets to turn smart
ideas into multlmllhon do]lar businesses’

James Weir

High technology innovators and ixwenwrs
who want to drive BMW cars should think
about breaking into the United States
market, even if they have not perfected
their ideas.

The United States had the investors and
the markets to take smart ideas off the lab
bench in New Zealand and turn them into
multimillion-dollar  businesses, former
New Zealander Peter Bryant, now a high-
tech business cﬁmu.ltant in Denver, Color-

_ ado, said.

Bryant'sﬁxm’l'mm‘!‘thSAgNes

" financial and business development advice

- to “emerging technology” companies from
- New Zealand, Ausiralia and Europe to
commer * their pmd'ucts in the US.
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Peter B!
founder, TransTech USA

“There is a wonderful record of
technology innovation and invention in
New Zealand and a wondrous failure of
commercialisation,” he said.
~ Some companies from New Zealand,
mmmwmmm
US — it was not as “scary and
competitive” as some might fear he said,
though some did fail.

New Zealand mnovﬁiors who wanted to

create valuable equity and expand their
companies had to pick the right market to
be successful, but the US was the main
world markaet for many new technologies.

i . he said start-up firms
should go to the US, even before perfecting
their ideas. “The earlier stage you are to
get to the US, the better you will be.”

Several years ago, Science Minister Pete
Hodgson said the great thing about New
Zealand scientists was that they did not
want to drive BMWs.

However, Victoria University of Wellmg—
ton Vice-Chancellor Stuart MeCutcheon

that was

the wrong message.
— scientists should ‘want to drive ﬂaah‘

cars,
“You don't see ttmqeﬁwfnd of role
mode]sinNewZealajtd ersiuea" Gt

technology.
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